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On Feb. 19 in Guatemala City, Luis Moreno director of operations for the International Executive
Service Corps, a private group that encourages US investment abroad told reporters the move
to non-traditional exports such as flowers and textiles is "the wave of the future." According to
Moreno, while prices of traditional exports like coffee are dependent on dominant producers such
as Brazil, smaller nations are finding flexible markets for their niche products, Over the past three
years, the price on a 100-lb. sack of coffee has plummeted from US$120 to US$72. New investment is
consequently being channeled to spices, melons, apparel and furniture, among other non-traditional
products. Guatemalan exports of non-traditional products increased by over 30% per year since 1987
to US$400 million-plus in 1991. Coffee revenue last year came to US$328 million. In El Salvador, the
value of non-traditional exports to countries outside the region grew from US$53 million in 1980 to
nearly US$200 million in 1991. In the same period, the value of traditional exports declined by more
than 50% to US$250 million in 1991. According to Chris Schons, promotions assistant at Guatemala's
Chamber for Exporters of Non-Traditional Products, nearly 150,000 more jobs in Guatemala could
be created by the end of the decade in the garment assembly business. At present, the industry
employs 60,000 people. Schons said El Salvador, Honduras, and Guatemala accounted for 2.6%
of the US market for apparel in October last year, compared to 0.5% in 1987. Liz Claiborne Inc.,
Gitano Group Inc., and Van Heusen currently operate assembly- for-export plants in Guatemala.
According to the Banco de Guatemala (central bank), clothing export revenue in 1991 totaled US
$86.7 million compared to US$53.6 million in 1990. Handicraft exports rose 86% in 1991. Costa Rica's
tax-free industrial park expanded by a record 33% in 1991, creating 7,500 new jobs. (Basic data from
Associated Press, 02/19/92)
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